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_ writes Rachael Glazier
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Don't forget to ask suppliers for any
case studies they may have, especially if
they include before and after pictures, as
well as any relevant statistics, because as
Renata Indacochea, export area manager

@ UK for LPG Systems, points out, “The
beauty market is incredibly crowded, with
some treatments promising miracles, so
it's important to distinguish yourself
by providing scientifically proven and
effective results.”



